Confident Autism
Parenting — Impact
Overview

Combined picture up until the
end of May 2026

transforming
ouLism



O
‘ transforming
dutism

Data source:

* Pre and post programme questionnaires.
* Both questionnaires scored from 1to 5 (1 = not atall) (5 =all the time).
* Also, some multiple-choice questions.

* 6 questions which are common to both questionnaires — parents/carers perception of 6 key areas
impacting their child.

* Questions which are only in post-programme questionnaire —related to parents/carers experiences
having attended the programme.

Data Context

Gender of child: 68 boys, 34 girls

e Attendance: mode =10

e Autism diagnosed: 69 diagnosed, 32 not diagnosed
e Age of child mode =4,



Summary of questions common to pre and post programme guestionnaires:
until end of May 2026
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Confident Autism Parenting: up until end of May 2026 A

Pre (average) Post (average) Change (average) | Improvement (%)

To what extent does your child feel understood? 2.7 3.3 0.6 23%
How would you rate your child’s ability to manage their feelings? 2.2 2.8 0.6 28%
How would you rate your child’s ability to play? 2.9 3.4 0.5 17%
How would you rate your child’s ability to communicate? 2.8 3.2 0.3 12%
Do you feel as though you understand your child’s experience? 2.8 3.5 0.7 25%

Do you understand how to reduce and prevent stressful situations for your

0,
child? 2.8 3.8 1.0 34%
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Ability ’ play
Ability to communicate




Information extracted from post- programme questionnaire: up until

the end of May 2026
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81% of respondents selected 4 74% of respondents said that they 77% of respondents said that the 66% of respondents said that their
or 5, indicating that the service had acquired new ways of topics covered on the programme sense of community and
helped them better understand enjoying and relating to their child were relevantto them (average belonging improved by going on

their child. (average score =4.11 with a score =4.11 with a mode of 5) the programme (average score =

mode of 5). 3.75 with a mode of 4)



Information extracted from post-
programme questionnaire: up
until end of May 2026
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81% of respondents said they were confident about the
subject matter discussed on the programme (average
score = 3.94 with a mode of 4)

92% of respondents would recommend the
programme to another family (average score =4.5
with a mode of 5)

73.61% of respondents said that they were utilising the

content of the programme in day-to-day life (average
score = 3.97 with a mode of 4) (Range = 1-5).
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Other information extracted from questionnaires: up until end of May 2026
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Areas of improvement since completing the
programme: up until end of May 2026 %
t
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Area of improvement reported Count respzon(::ents
Communication 43 55.8%
Behaviour 38 49.4%
Relationship with siblings 17 22.1%
Eating 14 18.2%
The most commonly reported improvements were in Sleep 3 10.4%
Comm.unication (55.8%), Understanding child/behaviour/anxiety 3 3.9%
Behaviour (49.4%), and Confidence managing/interacting with child 2 2.6%
Relationship with siblings (22.1%). .
Toileting 2 2.6%
Other 2 2.6%
Sensory regulation/transition 1 1.3%
Play and engagement 1 1.3%
Frustration/general wellbeing 1 1.3%
Helping with anxiety 1 1.3%
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Qualitative Insights: (to be done)




Key Positive Themes from
Participant Feedback

“I’m already using the strategies to
support my son, especially with his
eating and behaviour. Being part of a
community of parents going through
similar experiences was incredibly
reassuring. | now feel much more
confident in how to help him.”
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Key finding

Participants valued the warm, inclusive and non-
judgemental environment.

Many parents felt reassured by hearing from others
with similar experiences.

Parents reported better understanding of their
child’s experiences, behaviour, anxiety and
communication.

Parents felt better equipped to support their
autistic children.

Facilitators were repeatedly described as
knowledgeable, caring, patient and inspiring.
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